
"As research is to read the trends of the market and

its consumers," so does the Korea Research Center

go deeper into the understanding of

"What, How, Who, Why, and When to read

the market and

the sophisticated mind of consumers"

Throughout the past twenty years, the Korea Research Center has sought to become a leader in 

scientific research and strategic consulting with a heavy focus on quality than quantity. Under such 

objectives, we have systematically and successfully provided professional research and consulting 

services for private companies and public institutes to ensure their constant competitive advantage 

through optimal decision making.

Since its start in 1988, the Korea Research Center has persistently strived to provide the best research 

and development services by focusing its capacity not only on volume expansion but on quality 

improvement. This is evident through KRC's advanced implementation of the finest research 

methodologies and expertise by developing Asia's first CATI/CAPI system and affiliating with other 

precursory enterprises in market research as well as establishment as a benchmark in the research 

industry by achieving accurate and successful election polls and social surveys.

"Research is to read the trends of the market and its consumers."

This is the principle ingrained in every employee of the Korea Research Center.

The Korea Research Center will continue to be an enterprise pursuing innovative ideas and leading 

efforts to "create maximum value for customers" and will take off as the most professional and 

distinguished research company in marketing and social researches.

Choose KRC as your innovation research partner!!

Like a good neighbor, KRC is always there!!

Thank you for your continuing interest and support.



>>Forerunner of Creative Research and Solutions

Who and what KRC is:

KRC's innovative market research expertise has taken great pride in delivering perceptive insight and business 

intelligence by looking behind the statistical data and beyond the empirical findings. With over 20 years of market 

research, KRC has established an unparalleled reputation for credibility, trust and expertise by providing strategic 

insights of great value about markets, brands and customers.

KRC is the most trusted brand in market research!!

In the relentlessly innovative marketing industry, KRC helps decision makers of all the business segments 

Maximize opportunities to gain a cutting-edge advantage based on marketing intelligence. As an invaluable 

business partner, KRC always strives to provide compelling and actionable marketing intelligence for the business 

community and clients. KRC has maintained its position as the forerunner of innovative market research solutions 

and techniques not only by employing comprehensive quality management systems, but also by providing custom 

market research and business intelligence.

As marketing research is the brain and the brawn of any market organization, business information is more than 

just power. It is the key to success and continued viability of every business. Business intelligence gives an 

organization the much-needed support which is necessary for successful functioning. KRC's consulting, based 

exclusively on the analytical recommendations, has the resources and experience to support organizations that 

seek to improve their business performance.

KRC helps bring Your Genuine Creativity to Life!!



>>Forerunner of Creative Research and Solutions

KRC is the Professional Research Group

Effective marketing strategies are built on an in-depth understanding of the macro-environment of the business 

and the market such as political regulatory trends, economic and social trends, and technological trends. In addition, 

Understanding the customers who they are, how they behave, why they behave as they do, and how they are likely 

to respond in the future is at the heart of marketing research.

As a leading Field Service supplier, KRC has concentrated on collecting and analyzing data for research projects. 

By employing various survey techniques such as mail survey, telephone survey, or personal surveys, KRC 

specializes in qualitative data collection methods such as focus group interviews and projection techniques.

KRC's researchers are experts who are equipped with a well-balanced and in-depth knowledge of the fields of 

statistics, organizational psychology, psychometrics, marketing, social survey in sociology, and buyer behavior and

apply that knowledge to explain and infer causal relationships from marketing data. who are equipped with a 

well-balanced and indepth knowledge of the fields of statistics, organizational psychology, psychometrics, 

marketing, social survey in sociology, and buyer behavior and apply that knowledge to explain and infer causal 

relationships from marketing data.

KRC helps bring Your Genuine Creativity to Life!!

Choose KRC as your innovation research partner!! 

Like a good neighbor, KRC is always there!! 

KRC has placed utmost priority on hammering out long-term 

partnership with our clients. 



Bring

Your Genuine

Creativity

To Life

Provide

Cutting-Edge

Solutions

And

Specialist Consultancy

>>KRCôs Way to Expertise and Innovation

KRC's Insight and Consultancy Signify

"Comprehensive, Actionable,

Up-to-date, and Flexible."

Making Name

For

Marketing

Intelligence

Look Behind

The Statistical Data

And Look Beyond

The Empirical

Findings

Provide

Insightful and

Actionable

Marketing Solution

KRC's Insight Signifies "Comprehensive, Actionable, Up-to-date, and Flexible."



>>Areas of Custom Market Research

KRC's Insight is the Key to Exploring the Hinterland of Market!!

Market structure and U&A 

Consumer demands/ needs 

Segmentation 

Life style typology

Market 

Opportunity

Idea Generation analysis

Product and concept research

Positioning and market potentiality

End-user behavior/trends observation

Product

and Service

Design

Market feasibility and sales forecasting

Package and naming

Product competitive edge

Pricing policy and price/affordability analysis

Evaluation of product fit

Product

Marketability

and

profitability

Strategy for marketing mix

Product and concept research

Advertising pre-testing system

Market share forecasting

Campaigns

and

Promotional

Measures

S/T/P strategic evaluation

Advertising and communication

New product development/innovation/design

Advertising pre/post effectiveness measurement

Purchasing and consumption behavior/trends

Market

Trends

Brand positioning and strategy

Corporate and brand image research

Renewal/repositioning analysis

Brand management and value assessment

Brand

Management

CSI, ESI, FSI, DSI, NPS

Service monitoring

Mystery shopper analysis

Customer management system

Consumer

Satisfaction



*KRC provides significant help in finding the answers to: 

1. What business should we be in? 

2. How will we compete? 

3. What are the objectives for the business?

>> KRC's Contributions to Marketing Planning

KRC helps maximize the Power of Your Creative Insight!

Situation 

Analysis 

Strategy 

Development 

Marketing 

Program 

Development 

Implemen-

tation 

ΔUnderstand the environment and the market

ΔIdentify threats and opportunities

ΔAssess the competitive position

*During each stage, marketing research makes a major contribution to clarifying and 

resolving issues and then choosing among decision alternatives.

ΔDefine the business scope and served market segments

ΔEstablish competitive advantages

ΔSet performance objectives

ΔProduct and channel decisions

Δcommunication decisions

ΔPricing

ΔPersonal selling decisions

ΔPerformance monitoring

ΔRefining strategies and program

*KRC analyzes political and regulatory trends, economic and social 

trends, and technological trends, and understands the customers.

*KRC describes some of the representative program decisions that utilize 

information about market characteristics and customer behavior 

*KRC's marketing research focuses on such questions as:

1. Did the elements of the marketing program achieve their objectives? 

2. Should the marketing program be continued, revised, or expanded?



>> KRC's Customized Marketing Research Model

Thinking Creatively, Approaching Exhaustively along with KRC!!

KRC provides a valuable package of marketing intelligence consisting of diagnostic, analytical, and

predicative information that clients concern the most. KRC's marketing intelligence is a form of business

intelligence whereby data and information are analyzed and transformed for use in strategic planning

and problem solving.

ΔEDC 

De-FunnelTM

KRC's Detective Funnel for Marketing Research

EDC De-FunnelTM is employed not only to generate all possible reasons for the problems that 

business decision makers face, but also to narrow the possible causes and filter out many of the 

possible causes through explanatory, descriptive, and causal research in their elective affinity as 

needed. EDC De-FunnelTM also helps you find the right way to in-depth understanding of 

"Who consumes What, When, How, and Why."

ΔKeLHoCTM

KRC's Concept Development for New Products and Services

KRC has adopted the creative methodologies by which explanatory, descriptive and causal 

researches are appropriately employed in accordance with its research purposes to probe deep into 

new trends of customers' value and behavior. KRC's judicious gathering of marketing intelligence 

helps companies to walk up the marketing thinking ladder by explaining how to grasp and outperform 

consumer value migration and hence to make more money by adding more value to existing brands. 

Outcome is simply more consumer-oriented business.

ΔKBAMTM

KRC's Brand Asset Management

KRC's marketing intelligence helps decision makers in building brand equity and consciousness 

among the targeted customer segments. Gathering marketing intelligence also helps capture popular 

perceptions and changing trends, tastes, and lifestyles and, moreover, ensure your brand reaches 

its full potential. KBAMTM measures quantitatively and systematically the strength of correlation 

between consumer commitment and brand positioning.



ΔKAMTM

KRC's Advertising Management

KRC's marketing intelligence gives an opportunity for companies to study the impact of advertisement 

before and after advertisement. Based on research and audience composition, marketing intelligence 

gives companies the flexibility to choose advertising media. Finally, MI also gives companies enough 

information for selection of target segments.

ΔKUMTM

KRC's Understanding Market and Customer 

Diagnostic Analysis of Market and Segmentation Targeting

KRC's research on market segmentation provides marketing intelligence that firms effectively group 

their customers into relatively homogeneous groups. KUMTM is intended to enhance analytical 

methodologies and techniques of K-mean, Decision Tree, Hierarchical Clustering. 

ΔMCFTM

Multi-Complex Forecasting for Demand

KRC has pioneered Multi Complex Forecasting Model to systematically combine marketing 

intelligence of pre/post forecasting for growing demand with a model of causal relationship in 

understanding of consumers' demands, behavior, and value. We also perform programmatic research 

to develop marketing options through market demand analysis, new product concept testing, or 

consumer attitude and product usage studies.

>> KRC's Customized Marketing Research Model

Thinking Creatively, Approaching Exhaustively along with KRC!!

KRC provides a valuable package of marketing intelligence consisting of diagnostic, analytical, and

predicative information that clients concern the most. KRC's marketing intelligence is a form of business

intelligence whereby data and information are analyzed and transformed for use in strategic planning

and problem solving.



ΔK-SCITM

KRC's Customer Satisfaction Index

K-SCITM carries out to probe into performance of programs, including measuring customer 

satisfaction with the quality of the product and service as well as the strength of customer 

commitment whether it is rational or emotional. It also provides accurate marketing intelligence 

on a customer acquisition and retention process, consuming and purchasing trends, and a wide 

variety of market movements

ΔK-NPSTM

Korea Research-Net Promoter Score

K-NPSTM provides clients with an effective communication strategy for building credibility 

in the market as well as in the mind of consumers through critical analyses of advertising and

brand index tracking. 

ΔMystery 

Shopping

"Put yourself in your customer's shoes with KRC!!" How do you identify customer expectations and 

evaluate the quality of services? KRC's marketing research expertise keeps track of consumer 

purchasing behavior through advanced techniques of eye-tracking to monitor what shoppers 

actually see in-store and to gain in-depth understanding of how your customers are treated in-store 

and behaving as they do. 

>> KRC's Customized Marketing Research Model

Thinking Creatively, Approaching Exhaustively along with KRC!!

KRC provides a valuable package of marketing intelligence consisting of diagnostic, analytical, and

predicative information that clients concern the most. KRC's marketing intelligence is a form of business

intelligence whereby data and information are analyzed and transformed for use in strategic planning

and problem solving.



>>Scope of Situation Assessment for a Consumer Goods Manufacturer

Choose KRC as Your innovation Research Partner!

Market 

Environment 

ΔTechnologies? How else will customers satisfy their needs?

ΔEconomic trends? Disposable income?

ΔSocial trends? What are the trends in age, marital status, working women, occupations, location, 

and shifts away from the center city? what values are becoming fashionable?

ΔPolitical and regulatory? New labeling and safety requirements.

Market 

Characteristics 

ΔMarket size, potential, and growth rate? 

ΔGeographic dispersion of customers? 

ΔSegmentation: How many distinct groups are there? Which are growing? 

ΔCompetition? Who are the direct rivals? How big are they? What is their performance? 

What is their strategy, intentions, and likely behavior with respect to product launches,  

promotions, and the like? 

ΔCompetitive product? Their nature and numbers? 

ΔChannel members? What is the distribution of sales through supermarkets and other outlets? 

What are the trends? What are they doing to support their own brands? 

Consumer 

Behavior 

ΔWhat do they buy? A product or service? A convenience, shopping, or specialty goods? 

A satisfaction...? 

ΔWho buys? Everybody? Women only? Teenagers (that is demographic, geographic, 

psycho-graphic classification)? 

ΔWhere do they buy? Will they shop around or not? Outlet types? 

ΔWhy do they buy? Motivations, perceptions of product and needs, influences of peers, prestige, 

influence of advertising, media? 

ΔHow do they buy? On impulse, by shopping (that is, the process they go through  in purchasing)? 

ΔWhen do they buy? Once a week? Every day? Seasonal changes? 

ΔAnticipated changes? Incidence of new products, shifts in consumersó preferences, needs? 



>>Areas of Social Research 

KRC's insight is the brain and the brawn of market industry!! 

Opinion polling

ΔHelp clients understand how the public is thinking and behaving to political,  

social and economic issues on a national or international scale 

ΔAnalyze socio-economic impacts of major issues on the general public

Analysis of 

voting behavior 

ΔPredict the likely winners and outcomes of up and coming elections 

ΔProvide political candidates with tried and tested intelligence concerning how to   

launch a successful political campaign to win the election 

ΔProvide compelling intelligence on major trends such as how strongly 

the constituents are affiliated with political party in general and in particular 

Policy 

Implemen-

tation

ΔProbe into the sophisticated structure of voters' attitudes, opinions, perceptions  

of government performance, public programs, and service initiatives 

ΔEvaluate the effectiveness of various policies and governmental services on a 

national and local level 

Decision-

making 

process

(public institutions, political parties, NGO's and the news media) 

ΔDeliver the contour of public opinion to assist decision makers in a wide range of 

socio-economic policy issues 

ΔHelp decision-makers on public and private sectors hear the voice of the public 

before they make any decision at all 

Target group 

survey

ΔTarget narrowly-defined or marginalized groups of the general public

* Periodic sampling of the target group provides a time trend of measures of 

interest and its belief or value system 



KRC Social Research

KRCôs Prediction Outcome of the Main Election

Δ KRC obtained approval of high public trust level through performing successful prediction survey with 

the key broadcasting company such as 1998 regional, 2000 general, 2002 regional & presidential, 2004 general, 

2006 regional, 2007 presidential and 2008 general election.  

>> The Most Credible Research Company on Pre-election Forecasting

Δ KRC's Social Research, as the Supreme Research company, has undertaken continuous surveys with 

the Presidential Secretariat, the Prime Ministerôs office & the key ministries and offices on public opinion & 

the actual condition of various subjects. KRC also possess long-lasting partnership with the Central Press, 

such as MBC and Dong-A Ilbo.

16th

General 

Election

(2000)

Research Company No. of Regions Error (%)

KRC 57 1.8

Company A 56 14.3

Company B 9 16.1

16th

Presidential

Election

(2002)

Candidate A Candidate B

Actual Outcome 46.6 48.9

KRC 46.9 48.4

KRC's insight is the brain and the brawn of market industry!! 



KRCôs Prediction Outcome of the Main Election

17th

General 

Election

(2004)

Broadcasting Company Political Party A Political Party B

Actual Outcome 152 121

KRC-MBC 155~171 101~115

Company A 157~182 92~114

Company B 142~188 87~129

4th

Regional 

Election

(2006)

Research Company No. of Regions Error (%)

KRC-MBC 16 0.0

Company A 8 12.5

Company B 8 0.0

17th

Presidential

Election

(2007)

Candidate A Candidate B

Actual Outcome 48.7 26.1

KRC 50.3 26.0

18th

General 

Election

(2008)

Broadcasting Company Political Party A Political Party B

Actual Outcome 81 153

KRC-MBC 67~89 154~178

Company A 68~85 162~181

Company B 75~93 155~178

>> The Most Credible Research Company on Pre-election Forecasting

KRC's insight is the brain and the brawn of market industry!! 



>>KRC's Customized Research Process

Marketing Planning and 

Information System 

Planning system

ΔStrategic plans

ΔTactical plans

Information system

ΔDatabases 

ΔDecision Support 

1. Agree On Research Process

ΔProblems or opportunities 

ΔDecision alternatives 

ΔResearch users

2. Establish Research Objectives 

ΔResearch questions 

ΔHypotheses 

ΔBoundaries of study 

4. Design The Research 

ΔChoose among alternative research 

approaches 

ΔSpecify the sampling plan 

ΔDesign the experiment 

ΔDesign the questionnaire

3. Estimate the value of information 

Is benefit cost?

5. Collect The Data: Fieldwork, Data processing

6. Prepare And Analyze The Data: 

Statistical Analysis 

7. Report The Research Results And Provide 

KRC's Strategic Recommendations/Consultancy 

KRC provides Cutting-Edge Solutions and Specialist Consultancy!



>> KRC's Hypothesis Development to Meet Research Purpose

KRC invests Marketing Expertise in building Partnership with YOU!!

Source

ΔTheory 

ΔManagement Experience 

ΔExploratory research

Research

Question
Hypothesis

Research

Objective

Research

Purpose

Research

Design

* The research purpose comprises a shared understanding between the manager and the researcher of:

1. Problems or opportunities to be studied

ΔWhich problems or opportunities are anticipated?

ΔWhat is the scope of the problems and the possible reasons?

2. Decision alternatives to be evaluated

ΔWhat are the alternatives being studied?

ΔWhat are the criteria for choosing among the alternatives?

ΔWhat is the timing or importance of the decision?

3. Users of the research results

ΔWho are the decision makers?

ΔAre there any covert purposes?



>>KRC's Procedures in Quantitative and Qualitative Data Analysis

We deliver marketing intelligence, not just the statistics!! 

ΔCoding data by assigning numeric values

ΔCleaning the database

ΔRecording or computing new variables

for computer analysis

ΔEstablishing codebook

ΔOrganizing documents and visual data

ΔTranscribing text

ΔPreparing the data for computer analysis

Preparing the data 

for analysis 

Quantitative 

Procedures 

Qualitative 

Procedures 

General Procedures 

in Data Analysis 

ΔVisually inspecting data

ΔConducting a descriptive analysis

ΔChecking for trends and distributions

ΔReading through the data

ΔWriting memos

ΔDeveloping qualitative codebook

Exploring the data 

ΔChoosing an appropriate statistical test 

ΔAnalyzing to answer research questions 

or test hypotheses 

ΔReporting inferential tests, effect sizes, 

confidence intervals 

ΔUsing quantitative statistical software 

programs 

ΔCoding the data 

ΔAssigning labels to codes 

ΔGrouping codes into themes (or categories) 

ΔInterrelating themes (or categories) or  

abstracting to smaller set of themes 

ΔUsing qualitative software programs 

Analyzing the data 

ΔRepresenting results in statements of   

results 

ΔProviding results in tables and figures 

ΔRepresenting findings in discussions of 

themes or categories 

ΔPresenting visual models, figures, tables 

Representing 

the data analysis 

ΔUsing external standards 

ΔValidating and checking the reliability of 

scores from past instrument use 

ΔEstablishing validity and reliability of current 

data 

ΔUsing researcher, participant, and reviewer 

standards 

ΔEmploying validation strategies (e.g. member 

checking, triangulation, peer review) 

Validating the data



>>KRC's Sampling Process

KRC builds Strong and Lasting Partnership just for YOU!!

Identifying the Target Population

Determining the Sampling Frame 

Selecting a Sampling Procedure 

Probability Sampling
ΔSimple Random Sampling 

ΔStratified Sampling 

ΔSystematic Sampling 

ΔCluster Sampling 

ΔMultistage Sampling

Non-probability Sampling

ΔConvenience 

ΔJudgmental 

ΔQuota 

ΔSnowball 

Determining the Relevant Sample Size 

Execute Sampling 

Data Collection From Respondents

Information for Decision Making 

Reconciling 

the Population, 

Sampling Frame 

Differences

Handling the 

Non-response

Problem 



>>KRC's Integrated Field System 

KRC helps You steer the Right Way to the Home of Fruitfulness!!

Field Network

ΔNation-wide network for conducting the highest quality field surveys 

- Dedicated teams of senior research consultants and specialist supervisors 

- A nation-wide network of full service research agencies along with 1,400 registered interviewers

ΔComprehensive experience in custom field surveys for market sectors 

- Surveying areas of Electoral polls, social/political surveys, information & 

communication, B2B, home appliances, education, IT, entertainment and etc. 

ΔTried and true Capabilities of quality fieldwork on a national scale 

- Exit polls on national elections conducted by 5,000 interviewers 

- Custom field researches of a large scale with more than 10,000 samples interviewed 

ΔInnovation of survey research system bases on the most up-to-date IT-based technologies, 

Innovative application of CATI/CAPI System, PDA, and Lap-top computer to custom field surveys 

ΔIn/Out-bound custom field surveys 

KRC's custom field surveys on new product development, consumer perception of brand image, 

and market analysis deliver the research expertise and marketing intelligence needed to make 

the most effective business decisions for multi-national corporations. 




